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POLL: 

How many of you are 
utilizing Predictive 
Analytics to help 
facilitate it?
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POLL: 

How many of you are 
utilizing some form of 
personalization with 
your members today?



The State of Personalization 
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The State of Personalization 

Understanding
Personalization
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•Definition

•Importance



The State of 
Personalization
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Current 
Trends in 
Personalization

•Digital Transformation
•Data-Driven Strategies
•Omnichannel Approach



The State of Personalization 
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Proven 
Benefits of 
Personalization

•Improved Member Engagement
•Enhanced Member Satisfaction
•Increased Cross-Sell Opportunities
•Greater Retention Rates
•Better Return on Investment (ROI)



The State of 
Personalization 

Implementing 
Personalization 
in Credit Unions
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•Data Collection and Analysis
•Tailored Communication 
Strategies
•Overcoming Challenges



Predictive Analytics Powering 
Personalized Messaging
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Pre-Approved Loan Offers

Personalized Messaging
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Credit Card Upgrade Offers

Personalized 
Messaging
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Personalized Messaging

Customized Savings Plans
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Personalized Messaging

Mortgage Refinance Suggestions
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Event-Based Promotions
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Personalized Messaging



Financial Health Check-Ups
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Personalized Messaging



Personalized 
Investment Advice
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Personalized Messaging



Personalized Messaging
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Automatic Savings Tools



Technological Advancements
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Technological 
Advancements

Big Data Analytics

•Data Collection and 
Integration
•Advanced Analytics 
Platforms



Technological 
Advancements

Customer 
Relationship 
Management 
(CRM) Systems
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•Centralized Member Data
•Personalized Marketing 
Automation



Machine Learning 
and Artificial 
Intelligence
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Technological 
Advancements

•Predictive Modeling
•Natural Language 
Processing (NLP)
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Technological 
Advancements

Cloud 
Computing

•Scalability and 
Flexibility
•Cost Efficiency
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Technological 
Advancements

Data Privacy and 
Security Technologies

•Data Encryption and 
Anonymization
•Compliance Tools
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Technological 
Advancements

Internet of 
Things (IoT)

•Enhanced Data 
Collection
•Proactive 
Engagement



26

Technological 
Advancements

Artificial Intelligence 
Chatbots and Virtual 
Assistants

•24/7 Member Support
•Enhanced Member 
Interaction
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Technological 
Advancements

Business 
Intelligence (BI) 
Tools

•Data Visualization
•Reporting and 
Dashboards



Wrapup
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Innovative Technology Solutions to Help 
Credit Unions Achieve More

The                     Difference



A
Q

Thank you!

For more, visit Trellance.com/Marketing-Solutions

growth@trellance.com
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